
THE THOUGHT LEADER YOU NEVER THOUGHT YOU’D FIND 
Like many successful marketers, Kara Jariwala’s expertise includes both strategy and 
execution. She approaches each project holistically and has a special aptitude for 
connecting the dots, between social and search, or content marketing and direct mail, to 
name just two examples. If marketing can be described as the science of “what’s possible,” 
Kara takes the time to examine all of the possibilities. Clients ranging from enterprising 
start-ups to tech juggernauts like Intuit, Cisco, and HP have benefited from Kara’s thorough 
approach, as well her ability to think “big picture” and her willingness to roll up her sleeves 
and get the job done.  
 
FROM SEATTLE TO SILICON VALLEY, ALWAYS THE CENTER OF THE ACTION 
A native of Michigan, Kara grew up in the Midwest and studied political science in college. 
After graduation, she moved to Seattle with three suitcases and a list of names. She was 
drawn by the proliferation of tech and quickly found herself in the middle of it. The desire to 
be in the center of the action has stayed with her ever since, whether she’s launching 
Cisco’s first search program or managing the Marketing Innovation Fund at HP.  
 
ENTREPRENEURIAL-MINDED, JUST LIKE HER CLIENTS 
There are many facets to Kara’s “360-degree” approach to marketing. She can go broad 
(i.e. B2B, B2C, Industry/Category Marketing). She can go deep (i.e. SEO Strategy, 
Demand Generation). She’s no less adept at the meeting the needs of a nimble, 5-person 
start-up than a publicly-owned tech behemoth. Her strategies are marked by her in-depth 
knowledge, hands-on approach and can-do, entrepreneurial spirit. It may be a testament to 
her inner-entrepreneur, but Kara likes to do things that have never been done before, or 
that people say can’t be done at all. They pose a challenge, and Kara has made a career 
out of overcoming challenges.  
 
TIME OFF: ALL IN, ALL OUT, ALL THE TIME 
Kara’s desire to “go deep” extends beyond the marketing world into her personal life. 
Whether it’s remodeling her home from the inside out, leading a family camping trip, 
practicing mindfulness, or playing tennis 3-4 times a week to fine-tune her game, Kara 
doesn’t do things halfway. She doesn’t just think about what can be done, either. She 
jumps in and does it. 

KARA JARIWALA 
(415) 655-1643 
info@emmarketing.com 

A Strategist  
With a Holistic &  

Hands-On 
Approach 

"If you are looking for a great 
marketer look no further - Kara is 
the one for you. She is superb at 
what she does - super creative with 
timely delivery and always a smile 
on her face. She is sharp, open-
minded, approachable. I loved 
having her on a team and hope to 
get a chance to work together with 
her again."  
— Yelena Gartsman | Intuit 

WHAT OUR CLIENTS 
HAVE TO SAY ABOUT 
KARA JARIWALA	



CORE SKILLS 
Marketing Strategy and Execution 
Search Engine Optimization  
Content Marketing 
Website Strategy and Content 
Partner Marketing 
Creative Ideation 
Field Marketing 
Channel Marketing 
 
RELEVANT EXPERIENCE 

Intuit 
As the Strategic Marketing Manager of Connect to American Express OPEN App for 
QuickBooks, drove joint strategic planning and execution resulting in over 5k app 
connections in eight weeks; validated marketing messages through SMB focus 
groups; developed search term driven content marketing plans and execution; 
managed agencies to deliver plans and programs; directed customer video shoots 
and editing.  
 
HP 
As Director of FutureWorks and 538 Innovation Fund, delivered first marketing 
innovation fund design, process and idea pipeline to infuse innovation in the 
marketing organization; designed innovation challenges to resolve key customer 
and business issues; partnered with key educational institutions, such as Stanford 
to mash up students and HP employees in creative collisions; led through 
participatory leadership practices to design critical conversations in the organization. 
 
WORK HISTORY 
 
Consultant: 2014-now 
HP: 2010-2014 
Cisco: 2001-2010 
Start-ups: Entera (2000) & Echarge (1998-2000) 
 
 CREDENTIALS  
MA, Political Science, Western Michigan University 
BA, French, Saint Mary’s College 
Authentic Leadership in Action: Nova Scotia, June 2012 
Google Search Tech Council: Mountain View, CA, 2006-2012 

FAVORITE BOOKS: Gone with the Wind and A New Earth 
CHILDHOOD DREAM JOB: Ambassador to France 
SECRET, USELESS TALENT: Fluent French Speaker 
MOST INTERESTING PLACE TO VISIT: Aptos Forest 
INSTRUMENT YOU MOST WANT TO MASTER: Guitar 


