
YOUR CATALYST FOR MARKETING SUCCESS 
Ali Ward has years of experience as a direct marketing professional, with expertise in both 
digital and print mediums. Ali’s greatest strength as a Senior Marketing Manager may be her 
capacity to see the big picture while simultaneously developing the necessary task lists, 
assignments and schedules for her team so that high-level goals can be met. She thrives on 
moving between strategy and execution, a skill she honed during her years in print production. 
Ali is extremely adept at communicating with colleagues of varying skillsets and styles, 
adapting her approach as necessary to achieve the best end result.  
 
A REWARDING CAREER IN TECH, BY WAY OF THE ROCKIES 
A Colorado native, Ali initially gravitated towards journalism after serving as the editor of her 
high school paper. She majored in Organizational Communications at Pepperdine University 
but saw her interest in newsgathering wane after an internship with a local news station. After 
college she moved to San Diego where she served as the Advertising Coordinator at 
Academic Press, and later as the Print Production Supervisor at HD Supply. Her journey into 
the world of marketing was officially underway, and it eventually brought her into the tech 
industry at Intuit. Through it all she has enjoyed the opportunity to utilize her natural social 
skills and instincts, flex her creative muscles, and work with a wide variety of colleagues.  
 
DATA DRIVEN, DETAIL DRIVEN, CUSTOMER CENTRIC 
Ali’s meticulous attention to detail, combined with her unique understanding of consumer 
preferences, reflects her core marketing philosophy: A project must be data driven to be 
effective, and it must be customer-centric to have traction. Those two points have always been 
true, but the rapidly advancing digital landscape makes them even more relevant today. Ali’s 
favorite projects are those where customer insights drive every part of the process, from 
setting the strategy and conceiving the messaging to executing the campaign and conducting 
follow-up testing. She respects the value of every client’s investment, and prides herself on 
tracking results to ensure every dollar that’s spent generates the best possible return.  
 
TIME OFF: TRAVELING THE WORLD, RAISING THE BAR 
Ali loves the varied environments and experiences that routinely arise from her work as a 
consultant, but she is equally passionate about her personal time. Outside of work, she 
scratches her travel itch as often as she can; she’s visited 16 countries (and counting), with 
trips to Paris and Ireland topping her list of personal favorites. On the homefront, Ali is an avid 
moviegoer who also loves to read. She and her husband are amateur mixologists, and enjoy 
entertaining guests with one of the inventive libations they’ve blended, shaken and stirred 
behind the bar they built themselves.  

ALI WARD 
(415) 655-1643 
info@emmarketing.com 

An Accomplished,  
Results-Oriented 

Marketer 

"I had the pleasure of working with 
Ali when she was selected for a 
prestigious opportunity to develop 
the Direct Marketing strategy for 
the Intuit UK office. Her capacity to 
manage multiple complex projects 
concurrently is impressive. Ali is an 
action-oriented, engaging, 
customer-focused leader who 
always goes above and beyond 
what is asked. I wouldn't hesitate to 
recommend her to anyone and I 
hope to have the opportunity to 
work with her again."  
— Amber Hayward | Intuit 

WHAT OUR CLIENTS 
HAVE TO SAY ABOUT 
ALI WARD	  



CORE SKILLS 
Marketing Strategy and Execution 
Email & Direct Marketing 
Project/Program Management 
Print Production 
Software Marketing (SaaS, Desktop) 
 

RELEVANT EXPERIENCE 

Intuit 
Conceived, managed, executed and analyzed direct response campaigns (email, 
direct mail) for the Small Business Marketing group. Drove improvement in both 
units and revenue to the two largest campaigns in the business unit and managed a 
$2.4 million budget. 
 
HD Supply 
Managed Print Production team which was responsible for printing and mailing all 
company marketing material. Reduced annual printing/mailing costs by over 10% 
and managed $3million annual print budget. 
 
WORK HISTORY 
Consultant: 2014-now 
Intuit: 2003-2014 
HD Supply: 1997-2003 
Stratagene: 1997 
Academic Press: 1992-1997 
 
 CREDENTIALS 
BA, Organizational Communication, Pepperdine University 

FAVORITE MOVIE: The Usual Suspects 
INSTRUMENT I’D LOVE TO MASTER: Cello 
SECRET USELESS TALENT: Moving one eye at a time 
MOST INTERESTING PLACE TO VISIT: Haven’t been there yet J 
AN ITEM ON YOUR BUCKET LIST: Seeing The Northern Lights 


