
ARTFUL INSIGHTS, PROVEN IMPACT 
Karen Paluska prides herself on thinking about “the big picture” of marketing strategy 
without sacrificing the critical attention to detail that can make or break a project. Brand 
strategy and messaging are two of Karen’s particular areas of expertise, but she has a 
wide range of marketing skills and can always pull out the right tool for the job. With her 
extensive art background, combined with strong writing skills and an aptitude for project 
management, she is a one-stop-shop when it comes to executing large projects. 
Whether it’s a product launch or a website rebrand, if Karen is involved, the strategy will 
be on point, the deadline will be met, and the deliverable will be a work of art. 
 
A BAY AREA NATIVE WITH A WEALTH OF HIGH-TECH EXPERIENCE 
Karen grew up in San Mateo and earned a degree in Communication from Stanford 
before heading off to Budapest, Hungary, to teach English and travel. Once she moved 
back to the Bay Area, she worked for WebTV Networks where she fell in love with the 
adrenaline-rush of the startup world. She went on to complete a Master’s degree in 
Communication, Culture, and Technology from Georgetown, but after two years of living 
on the East Coast, she was ready to make her way back to the tech world. At the 
consumer electronics startup Moxi, she helped launch the company at CES and win 
Best of Show for the product. At Intuit, she created a welcome guide and worked on 
positioning and messaging of the QuickBooks Payroll family of products. Karen recently 
spent three years living in Paris before returning to the Bay Area where she’s now 
consulting for a variety of tech-focused companies. 
 
GETTING TO THE HEART OF THE MATTER 
Karen looks at every job through the lens of a designer. What is the personality of the 
brand in question? How should that personality look and feel, and how can it stand out 
from the competition? She prides herself on being able to identify the heart of a 
company’s mission and creating deliverables that establish a strong, consistent brand.  
 
TIME OFF: NEXT STOP THE PRADO 
Karen enjoys painting and creative writing in her free time. When visiting museums, she 
loves modern art but can also spend hours admiring the incredible detail of medieval 
illuminated manuscripts. These days, Karen’s biggest marketing challenge is convincing 
her two school-aged children that museums can be fun places to visit - but watch out, 
kids, Karen is nothing if not persistent. 
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A Big Picture 
Marketing 

Strategist Who  
Executes 

"Karen was a quick study and asked 
many insightful questions that 
helped us push our thinking. She 
was great at partnering with a 
variety of functions and getting 
buy-in on her ideas, which made 
their implementation much faster 
and smoother. She displayed a 
strong combination of strategic 
thinking and execution skills, which 
was the reason that after her first 
project with our team, she was 
asked to work on another one. It 
was clear that she had a strong 
sense of ownership and would jump 
through hoops to help us out. I 
know the team was very happy 
with her work and that we would 
gladly hire her again."  
— Firouzeh Murray | Intuit 

WHAT OUR CLIENTS 
HAVE TO SAY ABOUT 
KAREN PALUSKA	  



CORE SKILLS 

Marketing Strategy 
Brand Development 
Project Management 
Art Direction 
Email Marketing 
Social Media 
Graphic Design 
 
RELEVANT EXPERIENCE 

Intuit 
Provided strategic direction for messaging and positioning for the QuickBooks 
Payroll family of services; A/B tested proposed alternatives via product website.  
Designed and created a Welcome Guide to improve the customer experience for 
new Assisted Payroll subscribers. 
 
Moxi Digital 
Managed strategic elements of marketing campaign for Moxi launch; product won 
“Best of CES” 2002.  Managed the design and launch of 4 corporate websites.  
Managed creative services and evangelized the brand across sales materials, UI, 
hardware design, and partner materials.  Led trial communications and perception 
management, collecting qualitative and quantitative user feedback. 
 
WORK HISTORY 
 
Consultant: 2008-now 
Intuit: 2006-2008 
Moxi Digital: 2000-2004 
WebTV Networks: 1996-1999 
 
 CREDENTIALS  
MA, Communication, Culture, & Technology, Georgetown University 
BA, Communication, Stanford University 

FAVORITE HOBBY: Painting 
FAVORITE WORD: Tofurkey! 
CHILDHOOD DREAM JOB: Architect 
FAVORITE BOARD GAME: Mastermind 
AN ITEM ON YOUR BUCKET LIST: Travel to South America 


